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  NON-FOR PROFIT ORGANISATION 
  MISSION BASED ORIENTATED, 1932 
  OVER 3,200 HOSTELS 
  85 COUNTRIES 
  8TH LARGEST PROVIDER OF TRAVEL 

ACCOMMODATION IN THE WORLD 
  73 NATIONAL ASSOCIATIONS 
  31,000,000 OVERNIGHTS 
  3,400,000 MEMBERS 
  11M  VISITORS ON HIHOSTELS.COM 
  500M GBP ANNUAL REVENUE HI NETWORK 
 UNWTO, UNESCO, MYCLIMATE, GSTC, 

UN 



“Promote the education of all young 
people of all nations, but especially young 
people of limited means, by encouraging 

in them a greater knowledge, love and 
care of the countryside and an 

appreciation of the cultural values of 
towns and cities an all parts of the world, 
and as ancillary thereto, to provide hostels 

or other accommodation in which there 
shall be no distinctions of race, nationality, 

colour, religion, sex, class or political 
opinions and thereby to develop a better 

understanding of their fellow men, both at 

home and abroad” 



 Iceland represents our second country in 
terms overnights after USA and follow by 
France, England & Wales, Norway and Italy 

 In 2013, 23,000 international travellers 
went to Iceland by booking on 
hihostels.com. Germany is the main 
nationality follow by France, USA, England 
& Wales, Switzerland, Netherlands, Spain, 
Canada, Italy and Belgium 

 High commitment within our Network 

 Pilot project for measuring Hostels CO2 
emission  

 Lowest CO2 emission hostel within our 
network 

 Piloting HIQ&S new product 
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329 HOSTELS CERTIFIED (TOTAL 3,200) 
11% HI NETWORK 

EUROPEAN ECOLABEL IS THE MOST POPULAR 
LABEL FOLLOW BY GREEN TOURISM  

AND THE GREEN KEY 
20 DIFFERENT TYPES OF ECOLABELS 



MINIMUM STANDARDS FOR ALL OUR NAS IN SUSTAINABLE 
TOURISM  

Work towards 
achieving carbon 

neutrality 

Development 
of our social 
and cultural 
objectives 

Financially 
sustainable 
and quality  

independent 
hostels  

Maximizing 
social and 

economical 
benefits to the 

local community 
and minimizing 
negative impact 

Maximizing 
benefits to 

cultural heritage 
and minimizing 
negative impact 

Maximizing 
benefits to the 
environment 

and minimizing 
negative impact 





1 Iceland 92.90%

2 USA 88.90%

3 Sweden 87.40%

4 New Zealand 86.70%

5 Netherlands 86.70%

6 Switzerland 84.00%

7 Canada 82.90%

8 Germany 82.50%

9 Brazil 82.30%

10 England & Wales 82.30%

GREEN RATING 2014
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2012 
NETWORK   80,6%  
HI ICELAND 86,9%  

 2013 
NETWORK   81,8% 

  HI ICELAND 87,3%   



HIQ&S 
Integrating 
sustainability within 
our quality 
management system 

HI ICELAND IS PILOTING THE NEW HIQ&S 



SOCIAL INTERNAL 

SOCIAL EXTERNAL 

FOOD & BEVERAGE 

BUILDING 

WASTE 

MOBILITY 

WATER 

MANAGEMENT 

NAT. & CULT CAPITAL 

SELF-SUSTAINED 













15 PROJECTS 
AUSTRALIA 
BOLIVIA 
BRAZIL 
CANADA 
ENGLAND & W. 
ICELAND 
ISRAEL 
ITALY 
NETHERLANDS 
NEW ZEALAND 
SLOVENIA 
SPAIN 
SWITZERLAND 
USA 

 £60,000 COLLECTED 
 3 WINNERS; ENGLAND & WALES, SPAIN AND USA 
 18,200 VOTES 
 2,000 POSITIVE COMMENTS 
 £ SAVINGS YEAR £8,544 
 ↓ CO2 TONNES YEAR 295 



1,173 
BLOGGERS 

5M TWITTER 
AUDIENCE 

172 
COUNTRIES 

27,000 FB 
FOLLOWERS 



http://vimeo.com/88359792


 

  THERE IS NOT TOURISM BUT 
SUSTAINABLE TOURISM  

  HI IS UNIQUE, STILL THE ONLY SITE THAT 
OFFERS GUESTS TO RATE SUSTAINABILITY 

  CONSISTENCY – GLOBAL SUSTAINABILITY 
CRITERIA 

  WE TARGET SUSTAINABILITY HOSTELS 
  BENCHMARKING  
  ACCESS TO HISF, HIQ&S AND OTHER 

ACTIVITIES AND TOOLS 
  SUSTAINABILITY NETWORK; SHARING 

BEST PRACTICES 
  INNOVATION AND IMPROVEMENT 
  BRAND VALUE; GLOBAL NETWORK 
  INTERNATIONAL PARTNERSHIPS  




